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The Opportunity
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Leaders of 42 countries and key international organizations will be in
Toronto — Plus the B20 (Business Summit), two youth summits and a
women’s and a girl’'s summit

As a result 3,500 representatives of the world’s leading media will be
here — most for the first time — many with a business orientation

Toronto will be on the front page/lead story origin for 3-5 days this
week in every country and major city in the world

We probably have never been the centre of this much global
attention

Good time for our Financial Industry and comparative economic
performance to be on display



Objectives and Strategy

Provide/create opportunities for international media to see,
experience and understand all that Toronto offers.

Focus message on Toronto as a global business centre (eg
trusted financial centre), an innovation and cultural hub, diverse
and connected — a good place for business investment and a
diverse and compassionate city that is a strong and exciting
tourism/conference destination.

Demonstrate the Team Toronto approach to marketing

Focus on global media (delegates are too difficult to reach and
probably have little influence on business location and tourism
decisions)

Stage efforts by pre, during and post Conferences

INVEST tourism
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Pre G20 Marketing

Five Familiarization (Fam) Tours with about 50 media
organizations from 20+ countries) held in Toronto and a
Washington Press Gallery presentation

Advertising campaign in major international travel/leisure
magazines

— Airport lounges and in-flight
B-Roll global Broadcast

— 10 minutes of hi-res video and still images

— Videos have ambient sound

— Overview shots, neighbourhoods, iconic buildings, etc

— Av‘ailable_ satellite feed as well as on request by internet
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EVEN MORE DIVERSE
THAN THE SUMMIT
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This Week - Arriving

Video at Pearson Airport luggage
pick-up and gates

Highly visible staffed presence in &
special kiosks at airport terminals
to welcome media

Diversity advertisement campaign
will appear in the official G20
publication

Billboard at Ricoh Coliseum and
two on Gardiner Expwy.

Special hotel concierge support

WE'VE GOT A NAME FOR ALL

THE TALENTED, EDUCATED PEOPLE
WHO HAVE RECENTLY ARRIVED
FROM AROUND THE GLOBE:

TORONTONIANS.



Windows of the World

« Special installation of
visuals on the doors
of the MTCC




4,000 Media Bags

Given to all media attending

G 20 For more information about Toronto,
visit G20TorontoMedia.com.
. ' If you would like to have one of your
\J OI nt bag Wlth fedS and City of Toronto postcards mailed,
please visit a City of Toronto representative at

prOVInce Wlth feds apprOVIng Experience Canada in the Media Centre.
all content. 3

Tourism Magazine/Map, TTC
passes and brochure

5 Toronto postcards with 5
different photos from City
photo contest winners and

note on how to find the City at

the media centre and mail the
card.
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pre during and post) Dedicated media website —
www.g20torontomedia.com

Fle Edt View Favorkes Took Heb | &

Highlights major themes of o= 22 = e oo - @
media relations objectives

Portals provide information
and contacts

Themed into Diversity,
Global Business Centre,
Culture and Creativity

Investment by Tourism
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TORONTO

WELCOMES THE WORLD

MEDIA RESOURCES

As the leaders of the Intemational economy and the world's media gather in Toranto they will find one ofthe planet's Access facts & figures

mogt modern aconomies. The most imponant ndustial sectors ofthe 218t century—blomedical, infarmation
technology, green technology, financial services—are thriving inthe research labs and boardrooms of Toronto
businessas.

truly global cities —a city of true diversity, a worldwide business hub and an energized cultural centre. and helpful links
Register for a press
. In Toronto, these things coalesce to create something that is special, something that is unique, something that is tour
t t h t t f singularly Toronto. Click here »
I O r0| I O WI CO n el I rOI I I Blankelad with diverse nei 100ds (there are five Chinatowns, three lttls Halys and a thriving payvillage) where EOTU CAlL B
more han 140 languages and dialects are spoken, Toronto has become a madel of Inclusiveness —it has come 1o
. epitomize the living, breathing cultural mosaic that other cities aspire to. Daownload high-res
Images and video
O I I r I S l I I y C ev y l I Ve S a I I On the foundation of Canada's stable banks, nearly all based in Toronto, the city has developed one of the world's Click bete »

Tourism Toronta

Atop global atistic destination, Toronto has undergone a cultural renaissance over the past decade that has brought
i a . TorontoG20

spectacular expansians of major galleries and museums, a new opera house, lively new cullural events and a new

permanant home for the famous Toronto International Film Festival.
. Diverse people, thriving culture, culting-edge economy—in Toronto these things come together to create a brand of
I Ve S a e r metropolitan magic that is anly “Tororto®
Toronto Police to announce
security parimiter detals this
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This Week - Inside Media Centres
Direct Energy Centre
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Main media centre plus ‘information and hospitality’ area
— Experience Canada Pavilion

* Info desk in actual Media Centre

* Press conference by Mayor on May 24th



This Week — Inside Media Centres
Direct Energy Centre

Experience Canada

« City is In two components ‘Bridge’ and ‘Cityscape’ (Not Muskoka)

« Tourism concierge service
— Pre-arranged tours (business & finance, green, neigbourhoods, culture)
— On request tours and assistance

« City/EcDev/Invest Toronto ‘Information Ambassadors’
— Promoting Toronto’s strengths

« 24/7 availability




This Week - Experience Canada Cont’d

Two art installations at entrance way
« Tom Bendtsen “Conversations #4”
« Max Streicher “Quadriga II”




This Week - 2" Media Centre - Allstream
Centre

» Accreditation Centre where all media must go to (another first
impressions opportunity)

« Special media centre for unaccredited media (bloggers, NGOs).
« City staff will be in the centre with same support capabilities
« 24/7 availability
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This Week - Federal/Provincial Liaison

DFAIT has established large team of Media Liaison Officers
and Delegate Liaison Officers

Team Toronto has provided one hour briefings to both groups
Linkage with provincial MEDT (participated in their training)

Message: City story is there to be told. City officials are onsite
and available. Contact us.

Canadid ONIMRIO  Muskoka (] ToRoNTO



This Week - Local Communications

(to augment the lead role of the ISU Community Relations Group)

Unique City of Toronto G2
series of web pages o - 5 11 (2) e e ).

Address [&] httpu/fwemn.toronto.calG20findex,tm

C 't . m]]‘u“nm" HOME  CONTACTUS  HOW DO 1.7 SEARCH: 60|
I y S e rVI CeS LIVING IN TORONTO VISITING TORONTO ACCESSING CITY HALL

620 TORONTO SUMMIT G20 Toronto Summit — June 26-27, 2010 . |Greetings from the

. . ting 1 the M |mayor
inks to all major sources o S o | |G
i d for the G20 Summit and welcomes the world
P to aur great city. The theme forthe G20
. f t-
Information.

Roll-up of all services
completed.

e Jd

7 Getting around
downtown

The 620 was established in 1999 in the wake of the 1997 Asian
finaneial crisis. Leaders fram the G20 countries meet regularly to
discuss key issues in the global econormy

G20 Toronto Summit
(Dffioial Bovernment of
Canada website)

Toronto's tourism, business and banking, culture, diversity and
environrmental leatership will be inthe world spotiight and lasting
international business relationships will be developed

620 Toronto
for media)
Read more aboutwhat to expect during the G20 Summit tOur Taronta
publication, Surmmer 2010}

Read the message 1o residents from the federal aovernment and the Related links

City of Toronto, (Our Torarto publication, Spring 2010) = Inteqrated Security Unit {1SU

What's new = Excaratia Pavment Policy
(Fedaral Govemment wabsits)

620 Toronto Summit preparations under way = Pravince of Ontario

The City of Toranto and its partners are busy preparing for the 520 = Ministry oi Transporiation

Toronto Summit on June 26 and 27, 2010, Find out more about getting

around downtown, the affected area and safety plans. Check back sooh
Tor more up-to-date infarmation. = Tourism Toronto

= Economic Develapment & Gulture
= Invest Toranto

= Toronto Police Service

Income loss due to the G20 Summit
Expectalions are that the Summit will produce broad-based benefits Tor
the local community, such as increased tourism and wider exposure to
international media. The federal government has developed an ex-gratia  Highlights

payrnent palicy to prowite payments for cenain business 105ses = City Initiatives
stemming fram security measures taken locally to protect the leaders = About Torento
and ensure the smaoth functioning of the event. For mors information,

= Toronto Facts
visit g20.0c or call 1-877-750-6042
Security for the G20 Summit Publications
Security for the G20 Summit is being managed by the Integrated = QurToronto
Security Unit (SU, 2 Jaint security team led by the Royal Canadian = City Update

Mounted Folice in partnership with the Toronte Police Service, the
Ontario Provincial Police, the Canadian Forces and Peel Regional

= Publications and reparts
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Post G20 - Measurement and Follow-up

« Together with partners measure the extent, nature and value of
the increased exposure.

» Follow-up with contacts and leads established to sustain new
relationships.

620 TORONTO

CANADA 2010
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