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Invest Toronto Overview
Global Investment Methods and Marketing

Dot Toronto Introduction



Invest Toronto

Overview of the Corporation




INVEST TORONTO

Invest Toronto is the City of Toronto’s arms length sales and marketing
corporation that presents the global business opportunities found in Toronto. As
the company responsible for attracting inbound foreign direct investment into the
City of Toronto, we offer one-on-one consultations to organizations and site
selectors making global business investment decisions.

Our Services:

 Complimentary concierge service for businesses

« Answer all questions and enquires on investment in Toronto

« Facilitate interactions with sector experts and all three levels of government
* Provide guidance on site location and selection

» Facilitate business-to-business linkages

* Provide industry and economic benchmarking analysis

« Connect clients to qualified professional service individuals
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The Model
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Targeting Toronto

INVESTIORONTO

Department of Foreign |I||| I |‘ || ‘Il ”||| ‘ ||‘
Affairs and Trade (DFAIT)

Economic Development
and Culture (EDC)

Toronto Financial
Services Alliance

Ministry of Economic
Development and Trade (MEDT)

Greater Toronto Area

Greater Toronto
Marketing Alliance
(GTMA)

Toronto Regional Research
Alliance (TRRA)




Service . kGTMAd ”

» Seek out and collect
focused leads abroad for
support Invest Toronto.

Engage in attraction
trips

* Provide relevant data
and key contacts for
interested leads
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Based > 1
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Service and
Lead
Generation
support

MEDT

* ldentify leads and leverage
the Ontario Marketing
centres abroad and pass
leads through Invest
Toronto. Assist in
identifying business
opportunities from a
particular region

EDCT

*Provide research and data
expertise through sector
specialists
*Provide information on existing
relationships with businesses
and organizations

*Provide sector specific
information to interested
companies. Provide business
contacts, real estate, labour,
tax and incentive information

DFAIT

* Identify leads for Invest
Toronto in the
international markets
DFAIT operates

* Provides incentives for
foreign direct
investment and the
opportunity to connect
with key contacts.

International and Local
Chambers of
Commerce

 Publish lists of interested
foreign parties, hold events
for business community,
engage Diaspora business
leaders
 Provide insight and support
through key local contacts




Invest Toronto Organizational Chart
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Executive Assistant
President & CEO
Silvia Pellitteri

Chief Financial Vice President Executive Vice Vice President
Officer Sales President Operations Public Affairs
Winston Young Vacant Terrie O’Leary Nikki Holland

Intern Director . Communications Global Markets &
an W _ Office Manager Manaaer Operations
an Wang Investment Services Melec Abdulazis 9

Zvi Lifshiz Vacant Frances Forrester *

Intern
Faraz
Tareen

: Global Markets
E-Business Analyst Researcher

Ronnie Sanders

Service* Sales **
Investment Services G INVEestment Services
Kevin Samra Eldad Gerb

Sagar Kukreja *

*Trip / Client servicing
**Generates new leads

Design & Website Customer Services
Coordinator Coordinator

Vacant Vacant




The Toronto value proposition is refined through the

sales cycle - Prospect, Quali

Time. Prospect

Information &
Effort per
Client

. Propose, Close

Marketing Relationship Research &
Toronto Development Analysis
Globally

Legal

* Client meetings  Financials Accounting

e Outbound Trips W * CRM Tracking  Labour

Human

* Web / Social * Initial Back Requirements Resources
Media / Mobile round research » Real Estate Permits
 Ambassador « GTMA, MEDT , » Market demand City, Province,

Program DFAIT & partner
leads

Feds and
partner
agencies

11



Key Programs

*Outbound Iinternational missions and C-Suite calls

*\Web marketing (site and apps)

Channel Management (MEDT, DFAIT, Private sector, etc)
International Event Support (i.e. G20, |IFA)

Site selector bid support

Ambassador Program (in development)

Dot Toronto (in development)

*Top 200 HQ call (in development)

Infrastructure Capital Attraction (potential)

*High Net Worth Investor (HNWI), Ultra High Net Worth Attraction
|(UHNWI), Family Foundations (potential)



Building the Company

February 2010 Invest had 3 employees and was not operational.
Since then we have created process and capacity to market for
Companies and Capital: Some key activities:
*Handled 255 clients: 210 new jobs potential of growing to 440 jobs

*Qutbound missions to Western Europe, South America, Israel, China, India (2)

sImplemented Customer Relationship Management (CRM) tracking and process

*Formulated a strategy and approach to marketing and sales

*Created marketing value proposition and assembled database of information for selling and marketing
*Created and rolled out corporate brand and identity

«Creating leading edge website and mobile site

*Built up team to 13 employees to service clients

*Secured and set up professional office space to engage clients and delegations

sEstablished important linkages to MEDT, DFAIT, Site Selectors, International Media, International

Trade groups and governments, Private Sector, other ED agencies and other stakeholders



City

San Francisco

Paris
Singapore

Los Angeles
Johannesburg

Shanghai
Sydney
Hong Kong
Tokyo
Seoul
Beijing
Abu Dhabi

Mexico City

Moscow
Santiago
Istanbul
Sao Paulo
Madrid
Toronto
Stockholm
London
Houston
Berlin
Mumbai
New York
Chicago

Cities of Opportunity Promote Themselves

Investment Promotion Agency
Office of Economic & Workforce Development
Invest in Paris

Singapore Economic Development Board
LAEDC

joburg

Investment Shanghai

SYDNEY

InvestHK

Tokyo Metropolitan Government

Seoul Industry Promotion Foundation (SIPRO)
Invest Beijing International (I1BI)

Abu Dhabi Investment Council

Mexico City experience

Invest in Moscow

City specific does not exit (Invest in Chile)
Invest in Istanbul

Invest SP

PromoMadrid

Invest Toronto

Invest Stockholm

Think London

Greater Houston Partnership

Berlin Partner Gmph

City specific does not exit (Invest in India)

NYC EcoDev

World Business Chicago



Targeting Global Investors

Methods and Approaches



Cities of Opportunity, 2011

.

pwc

Toronto, along with New York and San Francisco, ranks in the top 3 of
global cities.

On the sub-indices Toronto ranked:

e #1 globally for the number of skyscraper construction projects
underway as of April 2011

e 2nd for the quality of its Intellectual Capital and Innovation

e 2nd for Health, Safety and Security

¢ Inthe top five internationally for sustainability

EIU Liveability Ranking, 2011

The Economist
Intelligence Unit

Toronto is ranked in the top 5 cities globally on the Economist
Intelligence Unit's Liveability Index

EIU Business Environment Ranking, 2011

The Economist
Intelligence Unit

Canada is the best place for doing business in the G7 over the next 5
years (2011- 2014)

American Cities of the Future, 2011

Sfdilntelligence

The Knight Frank Global Cities Index, 2011

Toronto ranked in the top ten:
e American Cities of the Future 2011/2012
e North American Cities of the Future 2011/12
e Major Cities of the Future
e Major Cities, Economic Potential
e Major Cities, FDI Strategy
e Major Cities, Infrastructure
Major Cities, Quality of Life

Knight
Frank

Toronto is ranked in the top 10 on the Knight Frank Global Cities Index.
Toronto is one of the most appealing cities in North America to Asian
investors that are seeing improving fortunes

Competitive Alternatives, 2010

16,

Toronto had lower business costs than all 22 large US cities included in
the study

Competitive Alternatives: Special Report on Tax,

046,

Toronto ranked as the 5th best out of 41 global cities in terms of total
corporate tax costs

In



Innovation Cities Top 100 Index,
2010

Dthinke® o

Toronto is ranked top 5 in the America’s as a Nexus city.
Nexus cities are centers of innovation across economic
and social segments

Global Competitiveness Report,
2010/2011

WORLD
ECONOMIC

FORUM
S

World Economic Forum has rated Canada’s banks the
soundest in the world 3 years in a row and 1%t in the G7
on the quality of management schools

Doing Business, 2011

WORLD BANK,

Canada is one of the top 10 countries to do business in

AON Consulting, People Risk Index,
2010

Toronto is the city with the lowest risk in the world to
recruit, employ and relocate employees

Human Development Index, 2010

The Human Development Index ranks Canada #2 in the
G7 and #8 in the world in human development based on
life expectancy, education levels and GDP per capita

World Economic Outlook, 2010

Canada leads the G7 in economic growth. The
International Monetary Fund says that this will continue
for the next 2 years. Canada also has the lowest net
debt-to-GDP ratio in the G7

Capital Access Index, 2010

MILKEN INSTITUTE

Canada offers the best access to business capital among
122 countries

Toronto’s human capital is in the top 10 of all cities

Global Cities Index, 2010 ATKEARNEY studied in the report
OECD Territorial Review, Toronto «. Among OECD countries, Canada has one of the most
Canada, 2010 OECD educated populations as measured by university degrees




Toronto: City of Opportunity

Cities of Opportunity

New York
Toronto

San Francisco
Stockholm
Sydney
London
Chicago

Paris
Singapore
Hong Kong

Houston

1226
1195

1172

Intellectual Capital

and Innovation

Stockholm
Toronto

San Francisco
New York
Paris

Los Angeles
Houston
Sydney

Tokyo
Chicago

London

Sustainability

Berlin

Syndey
Stockholm
Johannesburg
Toronto
Mumbai

San Francisco
Sao Paulo
Santiago
Madrid

Istanbul

Health, Safety and

Stockholm
Toronto
Chicago

Sydney

San Francisco
Houston
Berlin
Singapore
New York

Los Angeles
Tokyo

London

Security

113

112
107
104
104
103
98
97

Economic Clout

London
Paris

New York
Hong Kong
Madrid
Singapore
Toronto
Shanghai
Tokyo
Beijing
Syndey

170
166
163

149
144

Source: PwC, Cities of Opportunity, 2011



Comparing Ourselves Globally

Competitive Intelije::tual Ctglpltal Health, Safety and Sustainability Economic Clout
ana innovation :
Advantages Security
Stockholm Stockholm 113 Berlin London 170
Toronto Toronto 112 Syndey Paris 166
San Francisco Chicago 107 Stockholm New York 163
New York Sydney 104 Johannesburg Hong Kong 149
Paris San Francisco 104 Toronto Madrid 144
Los Angeles HOUStgn 103 Mumbai Singapore
Berlin 98 .
Houston . San Francisco Toronto
Singapore 97 .
Sydney New York 93 Sao Paulo Shanghai
Tokyo Los Angeles 91 Santiago Tokyo
Chicago Tokyo 91 Madrid Beijing
London London 90 Istanbul Syndey

Competitive Al : .
. Irport to Attracting FDI: City Carbon Footprint ~ Commute time
Disadvantages CBD Access Capital Investment Y g

Beijing Shaghai 26 Syndey 26 Berlin 26

Johannesburg Singapore 25 Sao Paulo 25 Abu Dhabi 25

Sydney
Madrid

Beijing 24 Berlin 24 Houston 24

London 23 Johannesburg 23 Santiago

Chicago Moscow 22 Santiago 22 Stockholm 22

San Francisco Hong Kong 21 Mexico City 21 Madrid

Paris Abu Dhabi 20 Stockholm 20 Los Angeles

Hong Kong Paris 19 Mumbai 19 San Francisco

London Tokyo 18 Tokyo 18 Mexico City
Toronto Toronto 8 Toronto 7

Toronto

Source: PwC, Cities of Opportunity, 2011




Investor Profile

Investor Type Looking For What we Sell

SME: Breakout Market First reference market, Talent, TSX, Taxes,

Location Talent, Capital R&D, NAFTA Market

Operational Expansion: Markets, Talent, Cost Toronto’s Location,

North America Beach Structure Canada low corporate

Head tax, NAFTA Market,
Toronto Talent

Global Supply Chain M&A for Tech transfer, Technology Companies,

Expansion Market Access, R&D, Market Reach

Management Team,
Ready to Buy



First Contact

First Contact with Economic Development Groups
(Response based on respondent type)

60 %

50%

40%A

5

30 %

3

20%-

5

10%

0%-

During initial After we have  After a few After a We would not
scresning a shortlist finalists are  location has contact an
identified already been ECONOmic

selected developrment

organization

[ Large company EMMidsize company O Location advisors

First Contact with Economic Development Groups

We would not

After a location contact an
has already economic
heen selected development During initial
5% organization screening
After a few 8% 299,
finalists are
identified

After we have a
shortlist
40%

*DCI Winning Strategies Report



Factors Important to HQ Decisions

Corporate tax advantages
Qualified managers

Quality of life

Central location

Support of authorities

Personal preference of the CEO
International managers
International schools

Language skills

Labour flexibility

Ease of attracting top managers
High purchasing power

High education

Attractive personal taxes

Image of the country

Labour availability

Proximity to existing production sites

X
-
I
-
m
-

80 100

Source: Arthur D. Little



What Business Investors Want

Importance of Factors in Business Location Decisions
Mean score on a scale of 1 (low) to 5 (high)
(Response based on respondent type)

OLarge company
B Midsize company
[ Location advisors




What Works

Most Effective Marketing Techniques
(% Rating 4 or 5 on a 5-point scale, 2008)




Importance of World Class Website

Likelihood of Visiting an Economic Development Organization’s Website
during Next Site Location Search
Distribution of responses on a 1-5 scale where
111!'!' — ianwli’ ﬂl]{',l 1\5!’!’ — ilHigI.Ifi'
(Response based on respondent type)

O Large company
B Midsize company
O Location advisors

*DCI Winning Strategies Report

1, Low 2 3 4 3, High




What Info are Decision Makers Seeking?

Most Useful Features
of an Economic Development Organization’s Website
(Response by respondent type)

100%— |
0% O Large company

B Midsize company

O Location advisors

s0%—t— H1

T0%—
60%— B I

50%-
a0%—+ AHE T - 1

0% MHEHEHEH 1

2% M HEHE HE HE I
w{HHEHTHEHEH
0% LI L

“
o, ©,. @ o, o o %
%e, Gr 9, %% ﬂ*‘:r “e. %o, T4 O %o, @,
I-ﬂ? 1:-% 'ﬁ'ﬁ Eﬂ; '5'.;.# ﬁﬁ‘;- ":'qi 659 K ’ *DCI Winning Strategies Report
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INVEST TO SUCCEED.

INVEST TORONTO.

EXPERIENCE INDIA IN TORONTO:

JUNE 2011

e Pravasi Bharatiya Divas: June 9

-10

¢ Annual Indo-Canada Chamber of Commerce

Gala Dinner: June 11th

e FICCI IFFA Business Forum & International \
Indian Film Awards (lIFA) Weekend:

June 23-25

]

STARTING A BUSINESS

= More

My Account

m INVEST TORONTO BUSINESS TORONTO TORONTO'S COST ADVANTAGES WORLD CLASS TALENT

[]D[]
@[
lst "

North American
host of the |IFA
Academy Weekend
& Awards

= More

Everything you need to know
about establishing a business in
Toronto

Discover why more businesses
than ever before are calling

Toronto home.

—..or  Toronto business news:
Target unveils six Toronto locations

Huffington Post Canada launches with
blogs from Dawvid Suzuki, Elizabeth
May

Ontario Government Joins Forces
With Global Leader

Aninn ninhal Canadian chalo

Bl L™ ENE 5

€@

Sign in or Register for your Investor Toolkit

Contact Us

SEARCH |

QUALITY OF LIFE NEWS & REPORTS

-;]-- INVEST TORONTO MOBILE

Sin [\

INVESTOR TOOLKIT

A great way to keep ftrack of
important information and liaise
with our team.

LEARN MORE

BUSINESS SECTORS
Visit our sector pages for industry

-
b
—
8
==
o
=]
—
W
s
=
=
=
L=
=

specific information

60 T0 SECTORS

= More

SUCCESS STORIES

= m
'\.:_f
L3 sintalsls
CE) i3

?b SickKids S somoeee
ecobee -

SI0E EFFECTS
SOFTVIAE

Energy conservation startup plugs
into growing green market

For ecobee Inc._, opportunity runs both
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My Account  Contact Us B CH N | e = |

INVEST TO SUCCEED.
INVEST TORONTO.

HOME INVEST TORONTO BUSINESS TORONTD TORONTO'S COST ADVANTAGES WORLD CLASS TALENT

Toronto's Cost Advantages

Business Costs

Incentives

Tax Advantages

Access to Capital

Real Estate

CONTACT AN ADVISOR

Invest Toronto’s advisors are
available to answer your questions.

|i'] Tel: +1 (416) 961-3668
L) Skype ID: investtoronto

[7] Send us an email

DOWNLOAD OUR MOBILE SITE

- INVEST TORONTO MOBILE.

TWITTER FEED

o 1 reason Invest Toronto o

Ispresenting at the mini-PED

Torontos Cost Advantages

(= PRINT THIS PAGE B ~0DD TO INVESTOR KIT ) SHARE | £)=

TORONTO'’S COST ADVANTAGES

DISCOVER WHAT MAKES TORONTO THE BEST PLACE IN THE WORLD TO DO BUSINESS.

o | : o
7/ BTSN -
W - A _-HZfWIA 4 -?/.:.5 P Ao

Contact Us to Expand Your Business Opporiunities

Generating almost 1/5 of Canada's GDP, $248 billion (Toronto Board of Trade,
2009), Toronto is Canada's financial and business capital. Rated as one of the top
5 global cities with economic clout (PwC, 2010), and one of the top 5 cities for
economic potential and infrastructure ( Fdi Magazine, 2007), Toronto is a dynamic,
diverse, vibrant city that provides the ideal business environment for companies
looking for competitive advantages.

The story of Toronto's competitiveness begins with the creativity of its people. The
quality of Toronto's diverse and creative work force is unparalleled - nearly 50% of
the population is foreign born and the workforce is one of the most educated in the
world.

©show More

Business Costs

Costs impact the profitability of any business. Fortunately,

SEARCH | | @)

Sign in or Register for your Investor Toolkit

QUALITY OF LIFE NEWS & REPORTS

YOUR INVESTOR TOOLKIT ©

FEATURED ITEMS

: \
I AMERICAN CITIES
OF THE FUTURE 20m/12

Download the FDI REPORT

Report highlights:
Morth American Cities of the
Future

» Major Cities of the Future

a Economic Potential

FDI Strateay
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Sign in or Register for your Investor Toolki

m INVEST TORONTO BUSINESS TORONTO TORONTO'S COST ADVANTAGES WORLD CLASS TALENT QUALITY OF LIFE NEWS & REPORTS

INVEST TORONTO MOBILE.

THE PLACE FOR BUSINESS. /77 & ) EEE

THE PLACE FOR LEADERS. =
_ | i INVESTOR TOOLKIT
Toronto is a leading business environment A great way to keep track of
that welcomes new investment. important information and liaise
LET US WELCOME YOU with our team.
AN \ BUSINESS SECTORS
: of skyscraper ' Visit our sector pages for industry
VY 4 Y 5 ¥ construction projects B specific information.
1 underway as of
April 2011 G0 TO SECTORS
Ph oto r.:_-:‘ilr, gl -;- :

i
Fay J

sMore  SUCCESS STORIES » More

STARTING A BUSINESS »>more  WHY TORONTO?

TR == _
Toronto business news: Ci) i m
: o : umkbra
Target unveils six Toronto locations 4 e
SichKids & swuonan
' Huffington Post Canada launches with ecobee - —
blogs from David Suzuki, Elizabeth soecrrecrs [
May
. : ; Energy conservation startup plugs
Everything you need to know Discover why more businesses %’?ﬂf%ﬁ {;ﬂ?imrr;em Joins Forces into growing green market
about establishing a business in than ever before are calling ith Global Leader

Toronto Toronto home. Prrnlaieal ot ek For ecobee Inc., opportunity runs botf




As Economic Power Shifts East, Economic Integration

With Emerging Markets is Critical

® Global:>$70,000
m Consuming: $20,000-$70,000

2007

66
14 Ko

107
66

Emerging Markets Developed
Economies

2025

45
88
189
123

Emerging Markets Developed

Economies

Global Cities of Future, 2011, McKinsey Quarterly

By 2025, emerging markets will have more households with
incomes of $20,000 or above than will developed economies

Source: Urban world: Mapping the economic
power of cities, McKinsey, 2011



Where to Prospect and Qualify

I
1300 :
High Growth Low Growth
| New York
- I Toronto .
L 1200 - I PN San Francisco
S O | Stockholm . ]
? < : Sydney o Pals  * chicago- T Economic growth
£ 1004 5 | o Ko, .-~~~ condon trajectory of
= —_— | ong Kong-- & Singapore . .
S O | Berlin . « Houston | developing cities
.
= 1000 - G>J l ¢ Tokyo Los Angeles
) O I ¢ Madrid
3 |
= Seoul
— 900 - I’fio“
— 1%
o
N e e e e e e e —— _/L ____________________________
> <
= 800 1 o
§ — Beljing I
g o . : Abu Dhabi
8_ 700 1 © Mexico City QShanghaiI Moscow ¢
- O " eSantiago | ¢
8 > Sao Paulo |
@ 600 - 8 o o ¢ Igtanbul
O . Johannesburg :
(é Mumbai I
5 500 - * l
' |
/', I
400 ‘ T T = T T T T T 1
$- $10 $20 $30 $40 $50 $60 $70 $80
GDP*Capita (000s) (McKinsey 2007) Source:

Urban world: Mapping the economic power of

cities, McKinsey, 2011
PwC, Cities of Opportunity, 2011



How Invest is Selling Toronto Abroad: Feb 2010 to date

-
As part of our overall strategy we have and will continue to :
conduct targeted B2B meetings in overseas markets. These 49 India

meetings allow Invest Toronto to engage directly with foreign 34 Israel
companies who are interested in opening or expanding their

business into North America. Invest also meets with local 18 Germany
Influential business organizations as well as the Canadian

federal and provincial representatives in markets to establish 16 Eifer]
positive working relationships for future investment opportunities 19 France
In Toronto.

12 UK
Each trip is preceded by months of lead prepar_ation to ensure 12 Chile
success. Invest Toronto staff members meet with the Federal _
and Provincial officials in Toronto to discuss the best time and 5 Spain
location and opportunities for international travel, they 5 UAE

communicate with the OIMC and DFAIT offices abroad to ensure
that coordination of opportunities and potential meetings are 12 Italy
leveraged and they open dialogue with key Toronto business .

| stakeholders to gain insightful information and contacts. 29 China






Hozpitality, 3 Machinery and Equipment

Construction, 3

Design, 3

Telecommunications, 4

Conglamerate, 4

Banking, 4

g

Retail, 6 "

Entertainment, &

Engineering, &

Food and. ",
everage, 8

Biotechnology, 8

Energy, O

Real Estate Development and
Investment, 10

Venture Capital,

Other, 17

Business

services, 13

Distribution, 3

Distribution
of
Clients

Manufacturing (inputs), 33

Greentech, 32

Healthcare, 14



Since February 2010: 255 Clients

6l 102 31 12 won

Time. Prospect i Qualify i Propose i Close i
Information & ! : : :
Effort per I I I I
Client i 4 1 i i 8 IOSt i
i Not qualified i i i

' 5 —_ 3 Value

Research & Partners

Analysis

Marketing
Toronto
Globally

Relationship
Development
Legal
Accounting
Human
Resources
Permits

e Financials
e Labour

* Client meetings
e Outbound Trips W * CRM Tracking

 Web / Social

* Initial Back
round research

* GTMA, MEDT ,
DFAIT & partner
leads

Requirements
» Real Estate
» Market demand

Media / Mobile
 Ambassador
Program

City, Province,
Feds and
partner
agencies




How Invest Markets Toronto...

TORONTD HOSTS

(INVEST
TORONTO).

SOCIAL MEDIA

Invest Toronto currently uses
social media to engage local and
international business leaders and
influencers interested in knowing
Toronto’s business story. One of the
more successful social media tools
Invest Toronto has deployed is its
ToRONTO twitter account which is updated

FACT SHEETS QLR

ST I g
61

ey

n e

daily by our President and CEO
Delivers a quick, concise presentation and currently has 556 followers.
of Toronto's value proposition and rank- www.twitter.com/invest_toronto
ing amongst other large metropolitan
Citgies . . g BROCHURES

Presents Toronto's value proposition

by providing proof points that validate
the City’s global position. To service
our international clients, the brochures
are printed in several different languages:
English; French:; ltalian; Portuguese:
Spanish; Traditional Chinese and

I Simplified Chinese



How Invest Markets Toronto

EXPERIENCE INDIA

WE'VE GOT A NAME FOR ALL

THE TALENTED, EDUMCATED PECPLE
WHO HAVE RECENTLY ARRIVED
FROM ARQUND THE GLOBE:

TORONTOMIANS.

Toremic s Bosed dreariity wstom busne pao pie tem oecuon d the wor it
Fiors impariarky, E provides @ Synomic workfoeos enigualy aisd iz ihe
giabai nolum o Eowines fodag And ot Workisecs i Growing sveny-dog,
o bz by woris-isoing Fmancisl, culluel, musoech, ond soosemic
mituiion engan nmeiced Sy of He

Eor fers daga in Sune, e wroris ol pes Eright, ioemied pecpie comvemgs
spon Toronin tumt e v 1 eany cihar S3g of the geos

G TarelcHedlasam- Wie-neb e VRS mm

CUSTOM EVENT FLYERS

These flyers are used as a marketing
tool for clients who may have an
interest in attending specific seminars,
conferences or meetings organized in
conjunction with partner organizations.

ADVERTISING

Invest created a “Diversity” advertise-
ment campaign for the G20 Summit

in Toronto, which appeared in the
official G20 publication, on the Ricoh
Coliseum billboard, on the video screens
at Pearson Airport luggage pick up and
gate lounges, and on two billboards on
the Gardiner Expressway.



Creating Legend: Have Others Tell Your Story

E PEERHREELT

CHINA INVESTMENT CORPORATION

30
¥ £FR0 ARAE

HARD RER{ g OrOntO WalE Ty

Wogy . i
. iCia) Sery..
Ficy afre,
ang
!ml.',',, n
In-depth information on over 93%
of FTSE 350 companies p
F | Com FT MAGAZINE
FINANCIAL TIMES
FT Home > Arts & Leisure » FT Magazine
li\i\.’hat Toronto can teach New York and London STATE OF THE UK ECONOMY
WJMEZOIG”:RMLMIW&MMW!BMW”&B Parl three of this FT series addresses he fss
es Ses ues
There's some about Canada th 5 i o L
b Mlhﬁm i . . _‘“um- especially looking 10 expand abroad, and asks :::mer mem .
m"monm engagedmln o botderad st - ) rU show, this increased problems of accessing finance undermine
i s namesemnd: ol J 2 oy exisling plans lo expand and frade abroad.

possible headiine for a news stc d
Initiative® was the winner. o

ditty — “Blame Canada” — ted
spectrum, Michaal Klnsley.slhn e a)%
g ©

This tandency to react to the + A e R
why, as the world siruggles t TS :
International attention s bels =

- economic point of view .
Connect with Facebook | Login/Register

¥~ 29°C Forecast | Trafic ) ( B
@ fhestarcom  Web  find a business

advanced search full text article archive

Ruden ™ 041 a Sof
0 G

Home News GTA Opinion Business Sports Entertainment Life Travel Columns Blogs More n
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Success Stories

“Working with Invest Toronto proved a game changer for EIC. It was the
Invest Toronto team that suggested EIC locate in the Toronto port lands.
Having introduced us to the Toronto Port Lands Corp, Build Toronto, assisted
us during the zoning process, helped EIC executives understand the funda-
mentals of the cities RFP process and even reached out to prospective
customers such as MetroLinx to help arrange introductions...it's fair to say
that without Invest Toronto, EIC would be a fundamentally different company,
having achieved a fraction of our success to date. As a true testament to
the invaluable guidance Invest Toronto has provided, on January 12, 2011,
EIC received a 2,000,000 litre biodiesel purchase order from Turtle Island
Recycling. This simply would not have happened without Invest Toronto.
Small businesses in Canada face far too many obstacles on the road to
success; Invest Toronto simply made achieving that success far easier.”

- Jon Dwyer CEO EICVW

“Invest Toronto has been an invaluable resource and a constant line of
support for my business’ move from the UK to Toronto. | am completely
amazed at the advice and key contacts that they have connected me with
and have raved to the small business community in the UK about what
they are missing. Efficient, friendly and excellent service is all part of the
package and | can't thank them enough.”

-Lisa Sanguedolce: La Dolci Founder

“A big thank you to the team at
Invest Toronto for your presenta-
tion. We were most impressed
with your due diligence on our
company”.

“Invest Toronto made us understand what are the advantages and relevant
issues that we should consider to open our new company in Toronto,
Canada. With detailed, accurate and accessible information, provided by
caring and highly professional people, they answered all our questions
(quickly, enabling us to pursue our business plan.”

- Mauricio and Marina Ghetler i4Pro

“Invest Toronto, thanks for
your good work to grow our
economy and create jobs.
You are building a stronger
Toronto for us and our kids”

-Dalton McGuinty
via twitter
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The Internet Now The Internet In the Future

Coordinates the Internet’s addressing system

ICANN » Governance of Top Level Domain (TLDs) System
Top Level 280 >500
Domains TLDs Delegated
TLD 9 TLDs Delegated
(TLDs) e.cOm *.ca * .net
e.com ¢.ca ¢ .toronto ¢ .nyc
_ o » Registry Operations: Maintain DNS and Domain
. Reglst_ry Operatlons_. Maintain DNS and Name Registry
Domain Name Registry
* Manage the reservation of domain names in isilles] iee e
accordance with the guidelines of the
designated by the TLD Operator -Manage the reservation of domain names in
Registrars it .« e accordance with the guidelines of the designated by
Benge P tucows [ the TLD Operator
%Gobaddy;% W¢ tucows [[F=ek  toronto
* Advertising Limited * Advertising “Now
User - e-Commerce Choice - e-Commerce _
L. » Business Information | |\ 40 et » Business Information Services
Applications |. marketing are 7o =e « Marketing *Innovation
_ Desired Name . «Choice
» Government Services » Government Services
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LIVING IN TORONTO ~ DOING BUSINESS VISITING TORONTO ACCESSING CITY HALL

Doing Business in Toronto

Helping you to build your business and invest in opportunities. Toronto’s competitive advantage and high quality
of life. Start with business licensing and incentives.

5 opporiunities bulletin board FeatureZ programs

Take pride of place

etOronto

toronto
dentify yoursell as a Torantanian with a _toronta domain

Business opportunities bulletin board Featured ghliahts

The City has launched a new, free online listing of opportunities for Toronto businesses and investors to
make connections. The Bulletin Board is your source for business and investment opportunities in
Toronto. Peruse the Toronto Business Opportunities Bulletin Board regularly to ensure you keep up with
opportunities as they presentthemselves.

Headlines

Toronto Employment & Labour Market Information

oo Eoley The Toronto Employment & Labour Market Information (TELMI} website provides
LAl one-stop access to updated information to help you make informed decisions on career
or job seeking, education, growing your business, labour market trends/conditions
You'll also find listings of @ wide variety of community support resources. r-"\“ ;.. ;; Call documents

Invest in Toronto
Your business location of choice.

TELMI
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Sign in or Register for your Investor Toolkit

HOME ~ INVESTTORONTO mmiMUISSRULUGIEE TORONTO'S COSTADVANTAGES ~ WORLD CLASS TALENT ' QUALITY OF LIFE ~ NEWS & REPORTS

Eiusmess Enwrnnmen L FRINT THS PAGE | SHARRE EEE

I{ey Eusmess Sec nrs

Establlshlng 3 Busmess

Professional and Gwernment
Senices

QUICK LINKS

A Ngportant Considerations

RELATED ITEMS

2 Relystration with Canada Revenue Agency

A Workers Safety Insurance Board (WSIB)

A Labour Force
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2 Demographics 2 Perpits and Licenses

2 Access to Capital 'W with a A I%igratinn
2 Economic Oreniew .t01 onto domain sl Resutces
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CONTACT AN ADVISOR =

Inve_st Toronto's advisors are Al Ieakmg Toronto, Ontario and Canada welcoming to new business

available to answer your investments. According to the World Bank, Canada is ranked 2nd overall for starting a business (Daoing Business, 2010).

questions.

§ Tel: +1 (416) 981-3888 Estgblighinga business in Toronto i.s an efﬁcienT and ilnexpensiue process that is regulated by eithgrthe federal or
provincial government. When establishing a business in Toronto, businesses determine whether to incorporate

5 Sk‘!PE ID: investtoronto provincially or federally, and which licences, permits and insurance to abtain.
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Making Toronto Business Glo-cal

ﬁff.toronto

Chinatown. toronto
NEWS.toronto

KPMG.toronto
see.toronto



How other regions are using their TLD
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Invest Toronto

001 416 981 3888
investmentservices@investtoronto.ca
www.twitter.com/invest_toronto

www.investtoronto.wordpress.com
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