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               Volunteers surround one of the City’s giant ad signs designed 

                           by ad agency Publicis to complement the 2010 20-Minute 
                           Makeover ad campaign. 
 
 
Canadian Urban Institute: 
Canadian Urban Institute (CUI) staff geared up with gloves, garbage bags and a strong 
sense of community, to help improve Toronto’s livability. As part of the City’s 2010 20-
Minute Makeover event, four garbage bags of litter were collected from the streets, 
sidewalks and alleys between Bathurst St. to Portland Ave., and from Adelaide St. up to 
Queen St. W. Supporting community-based environmental initiatives such as these falls 
in line with CUI’s mission to improve the quality of life in urban regions in Canada and 
around the world. Exciting finds included cigarette butts, used tissues, and food waste! 
 

         
 
The property surrounding the Factory     Gardens are no place for litter! 
Theatre benefited from the team’s efforts. 
 


