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•  Help visitors feel welcomed, informed, and well-treated

•  Enhance visitors’ experience and motivate return trips

I mproved economic impact for tourism sector



• Create a unified visible sign of welcome across the city

A Welcome Campaign targeting tourists

• Nurture a high level of customer service at visitor touchpoints

I ndustry Training for frontline workers



A visible 
sign of 

welcome



Available FREE to industry:
• Buttons, posters, bumper stickers, window decals & paper bags
• Help Cards in 10 languages
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• www.xoTO.ca

• Twitter: @xoTO, #xoTO

• Facebook: facebook.com/xoto

• Youtube, Flickr

http://www.xoTO.ca


QUESTIONS?


