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*  Only an average of 7% of young people attain the
& recommended level of 60 minutes of moderate-
- to-vigorous physical activity per day, with 9% of
boys and 4% girls engaging in the recommended
60 minutes of moderate-to-vigorous physical
activity on at least 6 days per week.

e Canadian kids are spending six hours a day in front
of television, video game and computer screens -

- over the course of a week, that is as much time as

{ their parents spend at work.

N
: %’W _ *  Sport participation rates in Canadian youth aged
\ 7 15-18 declined from 77% in 1992 to 59% in 2005.
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e Physical activity appearsto reduce the risk of over
25 chronic conditions, in particular coronary heart
disease, stroke, hypertension, breast cancer,
colon cancer, type 2 diabetes and osteoporosis.
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Portrait of typical 12-vear-old boy and girl, 1981 and 2007-2009

by Mark S. Tremblay, Margot Shields, Manon Laviolette, Cora L. Craig, Ian Janssen
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DON'T LET THIS
BE THE MOST

A PHYSICALACTIVITY
7°\  OURKIDS GET
@\ AFTER SCHOOL
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The Report Card, in its eighth year of production, is an evidence-
iInformed communications and advocacy piece designed to provide
Insight into Canada’s “state of the nation” each year on how, as a
country, we are being responsible in providing physical activity
opportunities for children and youth.
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Research shows lifestyle patterns set before the age of five predict obesity and health
outcomes in later childhood and through adulthood.

0 Lessthan half of Canadian children under five are getting regular physical activity as part of daily
routines - meaning many are already on the path to inactivity before they reach their fifth
birthday.

o Obese children have a 25 to 50 per cent increased risk of being obese adults, and it is estimated
that overweight two to five-year-old children are four times as likely to become overweight as
adults.

The after-school period, from 3to 6 p.m., is prime time for physical activity, yet many
Canadian children and youth are sitting idle indoors.

o hildren and youth could be getting alarge portion of their daily physical activity during this
window of opportunity (as much as 30 per cent of it). Yet, children and youth are getting only 14
minutes of physical activity —the majority of the after-school time (92 per cent) is spent in light or
sedentary activities

Active play - especially outdoors - is becoming extinct among Canadian children and youth.
o Kids are less active on weekends, compared to weekdays, despite having more free time.

0 46 per cent of Canadian kids are getting three hours or less of active play per week, including
weekends.
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Our Vision:;

A Canada where physical activity is a vital part of everyday
life.

Our Mandate:

ParticipACTION isthe national voice of physical activity and
sport participation in Canada.

Through social marketing and collaborative partnerships,
we inspire and support Canadiansto lead active, healthy
lives.
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APHYSICAL ACTIVITY STRATEGY & CHANGE AGENDA FOR CANADA
CREATING A CULTURE OF AN ACTIVE NATION | MAY 2012 VERSION



PARTICIP B[# Active Canada 20/20 Framework to Create a Culture of an Active Nation

; Areas of Focus, Foundations for Change, Principles and Strategic and Priority Actions are mutuall
[e)‘.’sge)‘mawng. u u I g INcip gl 1ority [ utually

reinforcing and work together to achieve the Active Canada 20/20 Vision. Figure 1 below shows the
relationship between the essential elements of this change agenda.

Active Canada 20/20
VISION

Community Design Targeted Information
& Public Education

Policy Development, High Quality, Acces_sihle
nan & Lm menta aorams-& Service
AREAS OF FOCUS

Strategic
Investments

Evidence and Knowlege Exchange

FOUNDATIONS

Diagram developed by Dr. Nicoleta Cutumisu, University of Alberta
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PdRTICIPZLTION
Network

GOAL: To unite, build and nurture a robust network of organizations
dedicated to physical activity and sport participation that is coordinated,
connected, responsive, effective, and sustainable.
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Get ACTIVE
Toronto

Get Active Toronto (GAT) isan initiative formed between public, voluntary and
private sector organizations to address the current epidemic of physical
Inactivity by achieving increased physical activity levels in Toronto. GAT does
this by raising public awareness, creating more opportunities and reducing
barriers to enable all residents to be physically active where they live, work,
learn and play.
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http://www.participACTION.com
http://www.activehealthykids.ca
http://www.activecanada2020.ca
http://www.getactivetoronto.com

