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A History of Advocacy 

Board of Health’s positions: 

 

• 1979: “advocate, in appropriate places, for a total 

ban on all TV ads directed at children” 

 

• 2008: “prohibit all commercial advertising of food 

and beverages to children under the age of thirteen” 

 

• 2010, 2013: “a total ban on all commercial 

advertising targeted to children under thirteen” 

  

  



Restricting Marketing to Children –  

A Childhood Obesity Prevention Tool 

 
• 29% of Toronto students (gr 7-

12) are  overweight or obese 
 

• Marketing can normalize 
unhealthy behaviours and 
encourage greater consumption 
of unhealthy products  
 
 

• 85% of Canadian parents 
support restrictions on 
marketing unhealthy foods and 
beverages to children 

 

 

 
 



Commercial Marketing Impacts children’s 

eating habits and food choices 

• Consumption of unhealthy foods is linked with 

rising rates of obesity, diabetes and poor nutrition 

 

• Promoting “healthy” food as entertainment 

increases consumption up to 50% 

 



Marketing to Children as a broader public 

health, ethical, children’s rights issue 

 

Supreme Court of Canada: “advertising directed at young 
children is per se manipulative...such advertising aims to 
promote products by convincing those who will always believe.” 
 
UN Convention on the Rights of the Child: "In all actions 
concerning children … the best interests of the child shall be a 
primary consideration.“ 

American Psychological Association:  “young 
children inherently lack the cognitive 
capability to effectively recognize and defend 
against televised commercial persuasion.” 



Commercial marketing impacts children’s 

health beyond obesity and poor eating 

• Marketing “screens” promotes sedentary behaviour  

• Advergames and in-game advertising target privacy 

and children as future consumers 



Commercial marketing impacts children’s 

health beyond obesity and poor eating 

• Exposure to sexualized, gendered and violent images  

affects body image, eating habits, and behaviour 
 

• Alcohol ads normalize alcohol consumption for children 

and youth 



Comprehensive laws to restrict marketing are  

achievable and effective 

• 1980 - Quebec 
Consumer Protection Act  

• Research shows the 
Quebec law has 
decreased fast food 
consumption 

• Montreal kids view 23% 
lower volume of candy, 
cereal and cookie ads 
than Toronto kids  
 
 
 



A federal window of opportunity 

Minister of Health Mandate Letter 
 
“Promote public health by…introducing new 
restrictions on the commercial marketing of 
unhealthy foods and beverages to children, 
similar to those now in place in Quebec.” 
 
Senate Report on Obesity in Canada 
 
“Immediately conduct a thorough assessment 
of the prohibition on advertising food to 
children in Quebec; and,  
• Design and implement a prohibition on the 

advertising of foods and beverages to 
children based on that assessment. “ 



Starting with food and beverages 



Why Older Children Need Protection Too 

• More independent  

• Vulnerable to peer pressure, risk taking 

• Less impulse control 

• Not yet able to understand consequences 

• A major target of marketing   

 

 ∴ Children under 16 should be included in 

commercial marketing restrictions 



Recommendations 

The BOH request the Government of Canada to: 

a. implement a ban on all commercial marketing 
to children aged sixteen years and under, in 
order to provide the most comprehensive 
protection of child and youth rights and health; 
and 

b. act swiftly to implement recommendations on 
commercial marketing of all foods and 
beverages to children 
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