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“Promote public health by:  introducing new restrictions on the 
commercial marketing of unhealthy food and beverages to 
children, similar to those now in place in Quebec” 
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www.stopmarketingtokids.ca 



 

www.stopmarketingtokids.ca 
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“Ottawa Principles” Recommendation: 

Mandatory restrictions to all food and 
beverage marketing to children  

16-years-old and younger. 



The Ottawa Principles have been Endorsed by 
27 organizations! …and counting 
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THANK YOU! 

Stop M2K Coalition contact: 
 

Kelsey Pinch 
kpinch@hsf.bc.ca 

778-372-8043 
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