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Communications Objectives 

 Expand TAF's public profile 

 

 Build support for key climate initiatives 

  

 Share knowledge and expertise to foster 

strong parterships 

 

 Support fundraising efforts 



2015 Spotlight 

Media Wins 

 
• Two surges for TowerWise Retrofit 

Project and C40 Nomination/Paris 

 

• 6 interviews, 15 media stories 

 

• Increased social media presence 

o Doubled Twitter followers 

 

0 
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2015 Spotlight 

Successful Events & Awards 

 
• Dan Leckie Forum, AGM Reception and 

Efficiency Capital launch, Toronto 

Community Housing press conference 

 

• C40 Cities Award Finalist, and Canada 

Green Building Council Sustainability 

Award Finalist. Featured in Sustainia’s 

Top 100 
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2015 Spotlight 

New Website Launch  

 
• Compelling images and graphics, security 

optimization  

• 20,000 sessions and 45,500 page views – 

new baseline  
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2015 Spotlight 
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2015 Spotlight 

New Blog Focus 
 

• 35 blogs posted 

 

• 6000 blog page views 

 

• most popular posts on                    

Energy Reporting and 

Benchmarking  
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2016 Objectives 

 Expand TAF's public profile 

 

 Promote TAF's key strategic messages 

  

 Expand TAF's media presence 

 

 Maximize value of events 
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Key Messages 

 Urgency of 2020 target. We need to scale up quickly 

 

 Urban climate action.  Cities drive climate work and 

need to be empowered by other levels of government 

 

 Co-benefits. Climate work is relevant across many 

sectors 

 

 Information. Good data, evidence, information is 

important in shaping smart climate work 
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2016 Context & Priorities 

Primary Topic Focus  
 

 TransformTO 

 TowerWise Retrofit Project 

 Energy reporting and benchmarking 

policy roll-out 

 Ontario Climate Plan (including Cap 

and Trade) 

 25th Anniversary – Highlighting future 

vision 
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TransformTO  

• Compelling branded communications and visuals 

 

• 8 community consultations and public events 

 

• Report release December 2016 

 

• Co-presented by City of Toronto and TAF 
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25 Years of Success! 

TAF’s Anniversary Plan 
(Launching June 2016) 

 

• TAF-hosted celebration   

• Media announcement featuring 25 years 

of success 

• Op-ed in Toronto Star   

• 25th anniversary blog series featuring 

high-profile guest bloggers  

• Community engagement, eg: challenge or 

crowdfunding  
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Call to Action! 

Subscribe to TAF’s 80x50 blog and 

newsletter – TAF.ca 

Follow us on Twitter 

@AtmosphericFund 

Find our company page 

Toronto Atmospheric Fund 
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Julie Leach 

jleach@taf.ca 

TAF.ca 

@AtmosphericFund 

Thank you! 

 

 

 

Contact 
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Secondary Topic Focus  

 

 Impact investing and divestment 

 Innovative financing programs and tools 

 Land use review and policy  

 Energy efficiency policy and retrofits 

 The Big Move review (MTGTHA) 

 Long-Term Energy Plan 


