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EX32.4.5

March 16, 2018

Executive Committee
City of Toronto
exc@toronto.ca

Re: 32.4, Third Party Sign Tax - Review and Proposed Amendments
Dear Mayor Tory, Members of Executive Committee:

As you consider Executive Committee Agenda item 32.4, | am writing to remind you
of the very strong rationale for the introduction of the tax, a rationale that continues to
be relevant today.

Revenues from the billboard tax have provided an essential catalyst for increased
investment in Toronto’s arts sector. Since the final ratification of the billboard tax in
2012, City Council has increased its funding of the arts by a total of $17.5 million
annually. Toronto Arts Council specifically has seen an increase of $8 million to our
grants budget. These funds have had a major impact on the life and vibrancy of the
city, by supporting over 1,000 arts organizations and individual artists, which annually
present:

19,500 performances, exhibitions & events in all 44 wards of Toronto
Attended by 9.5 million people

Earning $60 million in ticket sales

Raising $52.3 million private sector support

Employing 17,500 artists

Encouraging 26,000 volunteers to donate over 540,000 hours

Enhanced support for the arts offers the public a tangible benefit in exchange for their
contribution of public space to private advertising. Unlike radio, tv or newspapers,
billboards do not provide any additional content in exchange for advertising and offer
no public benefit. The tax creates the opportunity for the city to provide public
benefit including increased arts funding.

Beautifulcity.ca, an organization founded to support the billboard tax, consistently
found through years of surveys and public opinion polling that the public supports a
billboard tax.

Toronto Arts Council, our associated artists and volunteers support the continued
collection of revenues for the city through the billboard tax.
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to contact me if you have questions or would like any

Director & CEO
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