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Attachment #1



Project Summary

• Toronto Parking Authority manages and/or owns 35 parking garages 
across the City of Toronto.

• Majority of our garages require wayfinding upgrades.
• Staff audited facilities to determine Phase One Locations.
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Project Summary

• Criteria for selecting pilot locations:
• High traffic facilities
• Located in different areas of the City
• Variety of sizes and configurations
• Deficiencies in wayfinding and signage:
Signage in poor physical condition 
Dated (manufactured and installed in the 70’s and 80’s)
Not energy efficient
Outdated brand and colour standards
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Project Summary

• Staff partnered with Steer Davies Gleave (City of Toronto Partner) to 
develop pedestrian and vehicular wayfinding and signage standards.

• Their experience includes:
PATH Wayfinding Strategy - Toronto
Lonsdale Quay Bus Exchange - Vancouver
TD Centre Lobby Gateways and Parking Garage - Toronto
The Globe and Mail Centre (Parking Garage) – Toronto
Eau Clair Tower (Parking Garage) – Calgary
London Convention Centre (Parking Garage) – London, UK
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Project Summary

• Staff worked with consultant to develop sign packages for 3 pilot 
locations:
CP68 – 20 St. Andrew Street (Kensington Garage)
CP43 – 2 Church Street (St. Lawrence Garage)
CP111 – 74 Clinton Street (Little Italy)

5



Methodology - Consultant

• Step 1 – Audited sites.
• Step 2 – Analyzed vehicle and pedestrian traffic within car parks.
• Step 3 – Reviewed demographic data of of the three pilot locations. 

and identified 4 distinct behavior groups:
Avid user
Accessible user
Non-avid user
EV user

• Step 4 – Reviewed best practices across the industry.
• Step 5 – Made recommendations.
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Best Practices

• Keep it simple
• Make the offer clear
• Reduce clutter
• Anticipate future uses
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Recommendations

• An improved street presence
• Consolidated information
• Deliberate use of colour
• Elevated focus on the customer to drive trial and repeat purchases
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An Improved Street Presence
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Gateway Arch - example
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CP111 – 74 Clinton Street
Existing Proposed
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CP68 – 20 St. Andrew Street (Kensington)

Existing
Proposed
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CP43 – 2 Church Street (Church St. view)

Existing

Proposed
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CP43 – 2 Church Street (Yonge St. view)

Existing

Proposed
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CP43 – 2 Church Street (Market St. view)

Existing

Proposed
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Consolidated information
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Existing

Proposed
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Digital Rate Boards
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Variable Digital Signage

Entry with regular rates Entry with event rates Exit - to let out traffic after an event
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Vehicular Wayfinding
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Existing Proposed
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EV Signage



Pedestrian Wayfinding
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Existing

Proposed
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ProposedExisting
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Next Steps

• Tender work for fabrication and installation
• Gain board approval to award work – September 29, 2021 meeting
• Begin fabrication and installation
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Thank You
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