
	

To	the	Budget	Committee,	

With	60%	of	people	sleeping	rough	or	in	shelters	using	their	services,	
daytime	drop-ins	are	the	most	frequently-used	service	by	people	experiencing	
homelessness	in	Toronto.	1	They	are	very	frequently	the	first	and	only	access	point	
for	health	services	and	supplies	for	many	unhoused	and	underhoused	people,	
including	thousands	of	menstruating-age	Torontonians	and	people	experiencing	
incontinence	who	use	their	services	every	month.	Unfortunately,	daytime	drop-ins	
have	told	us	at	the	Toronto	Drop-in	Network	that	they	are	not	adequately	
resourced	to	meet	the	demands	of	these	participants	for	menstrual	and	
incontinence	supplies.	

In	a	survey	conducted	by	the	Toronto	Drop-in	Network	of	ten	drop-ins,	all	of	
them	told	us	that	they	distribute	menstrual	hygiene	and	incontinence	supplies	–	up	
to	2,400	products	per	month.	Yet,	while	every	drop-in	surveyed	distributed	
supplies,	nearly	two-thirds	were	unable	to	meet	people’s	demands.	These	drop-ins	
identified	one	key	barrier:	cost,	both	for	participants,	and	for	themselves.		

With	a	single	box	of	tampons	easily	costing	$8.99,	hygiene	products	are	
expensive.	Incontinence	supplies	like	adult	diapers	are	even	pricier,	costing	upward	
of	$24.99	for	a	pack.	People	who	use	drop-in	services	are	largely	low-income,	with	
many	participants	accessing	social	assistance	through	OW.	We	know	that	for	a	
single	person	on	OW,	the	basic	needs	allotment	is	just	$337	per	month.	This	means	
$337	to	purchase	all	of	your	food	for	the	month,	or	to	buy	medications.	For	
Torontonians	that	are	housed,	we	also	know	that	23%	of	tenants	actively	spend	
more	than	50%	of	their	earnings	on	rent.2	Affordability	is	a	crisis	in	Toronto,	and	
drop-ins	support	those	struggling	to	afford	the	cost	of	living.	As	one	drop-in	told	us,	
“with	limited	income,	people	will	prioritize	their	spending	on	…	any	other	item	
ahead	of	hygiene	products.”	In	fact,	drop-ins	have	anecdotally	told	us	that	
participants	sometimes	use	maxi-pads	as	a	lower-cost	substitute	for	incontinence	
products.	This	is	incredibly	inadequate,	undignified,	and	unhealthy:	the	health	
impacts	of	human	waste	in	clothing	include	infection,	as	well	as	the	transmission	of	
diseases	like	hepatitis.	With	37%	of	unhoused	Torontonians	aged	50	and	older,	and	
understanding	that	unhoused	people	experience	incontinence	at	a	much	younger	
age	than	the	general	population,	this	is	a	personal	and	public	health	issue.	2	3	



	

Drop-ins	themselves	have	limited	budgets	that	have	not	matched	the	cost	of	
living.	Yet,	70%	of	the	drop-ins	we	spoke	with	purchase	hygiene	products	from	their	
own	budgets,	otherwise	augmenting	their	supplies	through	donations.	Even	then,	
they	struggle	to	meet	the	needs	of	participants.	When	drop-ins	run	out	of	supplies,	
they	also	struggle	to	source	more:	20%	of	drop-ins	surveyed	reported	no	strategy	
for	securing	more	products	once	they	ran	out,	either	waiting	for	a	windfall	donation	
or	else	referring	people	to	other	agencies.		

Because	they	are	often	unable	to	freely	provide	products	to	participants,	
drop-ins	have	to	determine	“emergency	need”	and	employ	tactics	such	as	limiting	
participants	to	just	one	product.	As	anyone	who	has	ever	menstruated	or	
experienced	incontinence	knows,	not	having	easy	access	to	hygiene	supplies	is	an	
emergency	in-itself.	Drop-ins	are	being	forced	to	restrict	Torontonians	in	need	
because	they	simply	do	not	have	enough	supplies	to	give,	and	the	only	way	to	
mitigate	this	is	to	ensure	that	there	is	enough	supply	to	ensure	easy	and	dignified	
access	to	products.	The	City	of	Toronto	has	an	opportunity	to	provide	this	in	the	
2022	budget	as	a	specific	allocation,	and	support	the	health	of	unhoused	and	low-
income	Torontonians,	as	well	as	human	rights	and	dignity,	in	the	process.	It	is	a	
small	ask,	with	profound	and	positive	health	implications.	

	

Diana	Chan	McNally	
Training	and	Engagement	Coordinator	
Toronto	Drop-in	Network	
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Agency/Drop-in Name
Adult Diapers (boxes per 
week)

Menstrual Products (boxes per 
week) Drop-in Services Available

Agincourt Community Services Association (ACSA) (South and 
North) 1 2

Remote and takeaway services; 
Outreach

All Saints Church-Community Centre 2 4 Open indoors

Black Coalition for AIDS Prevention 0 2
Associate member (no drop-in); 
Outreach

Breakaway Community Services 0 2 Remote and takeaway services

Christie Ossington Neighbourhood Centre 2 2
Remote and takeaway services; 
Shelter services

Church of the Holy Trinity 2 4 Takeaway services

Church of the Redeemer 1 2
Takeaway services; Outdoor drop-in; 
Outreach

Covenant House Toronto 0 6 Open indoors (appointment only)
Daily Bread Food Bank 1 1 Open indoors (Nov. 2021)
Davenport-Perth Neighbourhood and Community Health Centre 2 6 Open indoors
Evangel Hall Mission 2 2 Open Indoors
Fred Victor - CRC 2 2 Open indoors
Fred Victor - Open House 8 3 Takeaway services
Friends of Ruby 1 5 Open indoors
Good Shepherd Ministries 1 2 Remote and takeaway services

Haven Toronto 8 0
Remote and takeaway services; 
Outdoor drop-in

LAMP Community Health Centre 1 6 Remote and takeaway services
Maggie's Toronto 1 6 Remote and takeaway services

Margaret's Toronto 2 6
Open indoors; Respite services in 
addition to drop-in

Metropolitan United Church 5 4
Remote and takeaway services; 
Outdoor drop-in

Mount Dennis Neighbourhood Centre 2 2 Remote and takeaway services
Fontbonne Ministries: Mustard Seed 2 2 Open indoors (Nov. 2021)
Native Child and Family Services of Toronto 0 2 Open indoors
Parkdale Activity-Recreation Centre 5 4 Open indoors
Sanctuary 2 2 Open indoors

Sistering 2 6
Open indoors for residents; all other 
services takeaway

St Thomas's Anglican Church 1 2 Takeaway services

St. Felix Centre 2 2
Open indoors for residents; all other 
services takeaway

St. James Cathedral 1 1 Takeaway services
St. John The Compassionate Mission (Broadview and 
Scarborough) 5 4 Open indoors
St. Michael's Homes: Our Space 1 2 Remote and takeaway services
St. Stephen-in-the-Fields 1 1 Open indoors
St. Stephen’s Community House 2 4 Open indoors
Syme Woolner Neighbourhood and Family Centre 2 4 Takeaway services
The 519 5 6 Remote and takeaway services
The Dale Ministries 1 2 Takeaway services
The Scott Mission 5 4 Remote and takeaway services
The Stop Community Food Centre 2 2 Remote and takeaway services
Yonge Street Mission 0 6 Remote and takeaway services

Toronto Council Fire Native Cultural Centre Gathering Place 3 6
Remote and takeaway services; 
Outdoor drop-in

Ve'ahavta 1 2
Associate member (no drop-in); 
Outreach

Warden Woods Community Centre: Teesdale 1 2

Remote and takeaway services; 
Respite services in addition to drop-
in

West Neighbourhood House: The Meeting Place 2 2 Open indoors
Weston King Neighbourhood Centre 2 2 Remote and takeaway services
YMCA of Greater Toronto: Vanauley 0 2 Open indoors
Total # of Products 92 141
Cost Per Week $2,300 ($24.99 per box) $1,269 ($8.99 per box)
Annual Cost $119,600 a year $65,988 a year

Total Cost, All Products: $185,588
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