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REPORT FOR ACTION 
 
 

Toronto Parking Authority Sponsorship Policy 
 
Date:   July 12, 2022 
To:  Board of Directors, Toronto Parking Authority 
From:  President, Toronto Parking Authority 
Wards:  All 
 
 

SUMMARY 
 
Toronto Parking Authority’s (TPA) vision is to become the world’s best provider of 
sustainable parking, bike share and last mile mobility experiences for our customers, 
our partners and our city. To help accelerate our journey to becoming the world’s best, 
TPA is actively seeking to partner with private sector partners to develop mutually 
beneficial sponsorships that will improve our financial performance, operating 
capabilities and customer experience.  
 
Engaging strategic partners through sponsorship arrangements will allow TPA to access 
revenue and in-kind contributions that not only offer the potential to offset operating and 
capital costs, but also have the potential to provide access to technology, research and 
development capabilities, thought leadership and a shared commitment to sustainability 
through meaningful action. 
 
TPA is required under subsection 179-7.G. of Chapter 179 to have policies respecting 
sponsorships, naming rights and honourific names, which are consistent with the 
policies adopted by City Council.  While Bike Share Toronto has authority to enter into 
sponsorship agreements that are consistent with the City’s sponsorship policy, TPA 
does not yet have an enterprise-wide policy that applies to all of its programs and 
services. Accordingly, TPA has worked with Legal Service to develop a proposed 
enterprise-wide Sponsorship Policy, which is presented in Attachment 1 to this report. 
The purpose of this report is to seek TPA Board of Director approval of the proposed 
policy.  
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RECOMMENDATIONS 
 
The President, Toronto Parking Authority recommends that: 
 

1. The Board of Directors of Toronto Parking Authority adopt Toronto Parking 
Authority Policy Resolution 1-11: Sponsorship Policy, contained in Attachment 1; 
 

2. The Board of Directors delegate authority to the President, Toronto Parking 
Authority to accept and enter into sponsorship agreements that are consistent 
with Policy Resolution 1-11: Toronto Parking Authority Sponsorship Policy, as 
contained in Attachment 1. 

 

FINANCIAL IMPACT 
 
There are no financial implications from this report 
 

DECISION HISTORY 
 
At its meeting of November 29, 30 and December 1, 2011, City Council adopted 
EX12.2, as amended, requiring all agencies, boards and commissions (ABCs) which 
are by law subject to the policies of City Council, with the exception of boards of 
management for business improvement areas, by requiring that those ABCs adopt 
policies for sponsorships which are consistent with the City's policy concerning 
sponsorships, along with other directions concerning the establishment of policies 
respecting the approval and entering into of agreements for sponsorships and naming 
rights, and the approval of honourific and street naming. 
 
http://app.toronto.ca/tmmis/viewAgendaItemHistory.do?item=2011.EX12.2 
  

COMMENTS 
 
Sponsorships of programs or events and corporate naming rights of City-owned 
property can generate value and revenue for TPA that may offset operating and capital 
costs. However, TPA currently has no corporate-wide policy governing sponsorships or 
naming rights.  
 
Chapter 179, Parking Authority, Section 179-7.1 provides the TPA with a general 
authority over Toronto’s bike share system, including a general authority for TPA to 
enter into contracts or agreements, undertaking sponsorship, naming, rebranding, 
partnership, acceptance of donations, approval of sponsorship and third-party 
advertising on the bike station panels.  
 
  

http://app.toronto.ca/tmmis/viewAgendaItemHistory.do?item=2011.EX12.2
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Bike Share Toronto has been and is engaged with a variety of sponsorships of 
programs or events, wherein a third party has provided cash and/or in-kind services to 
TPA in return for such marketing benefits, publicity and promotional considerations. 
Examples of these sponsorships include: Free Ride Wednesdays (sponsored by 
Canadian Automobile Association), and $1 single rides for Earth Day (sponsored by 
Longo's). 
 
TPA is required under subsection 179-7.G. of Chapter 179 to have policies respecting 
sponsorships, naming rights and honourific names which are consistent with the policies 
adopted by City Council. The proposed policy, has been reviewed by the City’s Legal 
Services Division and meets the standard of being consistent with the sponsorship 
policy adopted by City Council.  
 
Under the proposed policy, all sponsorship agreements must comply with the 
sponsorship policy approved by TPA Board of Directors. 
 
Proposed agreements that contain a value exceeding $500,000 and/or include a term of 
greater than five (5) years shall be subject to approval by TPA Board of Directors, 
whereas proposed agreements that contain a value of $500,000 or less and/or include a 
term that is less than five (5) years shall be delegated to the President, Toronto Parking 
Authority.  
 
Any agreements that include naming rights will be authorized separately by the TPA 
Board of Directors. 
 
The proposed sponsorship policy will provide TPA, as a commercial enterprise, with an 
opportunity to enter into sponsorship agreements to support TPA’s delivery of its 
services and programs. Engaging strategic partners through a sponsorship 
arrangement will allow TPA to access revenue and in-kind contributions that not only 
offer the potential to offset operating and capital costs, but also have the potential to 
provide access to technology, research and development, thought leadership and a 
shared commitment to sustainability through meaningful action. 
 
TPA has developed the proposed sponsorship policy as it is currently embarking on 
exploring new sponsorship opportunities, particularly in the near-term with its bike share 
program. The attached policy will establish a single enterprise-wide TPA sponsorship 
policy for all its programs and services and will make it consistent with policies adopted 
by Council. 
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CONTACT 
 
Jeffrey Dea, Vice President, Business Development, Toronto Parking Authority, 
437-243-6545, jeffrey.dea2@toronto.ca  
 
Justin Hanna, Director, Bike Share Toronto, Toronto Parking Authority, 416 393-7266 
Justin.hanna@toronto.ca 
 

SIGNATURE 
 
 
 
 
W. Scott Collier, President 
Toronto Parking Authority   
 

ATTACHMENTS 
 
Attachment 1: Toronto Parking Authority Sponsorship Policy 
  

mailto:jeffrey.dea2@toronto.ca
mailto:Justin.hanna@toronto.ca
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ATTACHMENT 1 –  

TORONTO PARKING AUTHORITY SPONSORSHIP POLICY 
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