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A MONTH IN THE LIFE OF 
YOUR ZOO’S STRATEGIC 

COMMUNICATIONS 
TEAM (JUNE)

PLAN AHEAD 
PRICING

NEW ZOO 
MEMBERSHIP 

PROGRAM

OPENING OF THE NEW
ORANGUTAN HABITAT

PRIDE 
MONTH

NATIONAL INDIGENOUS HERITAGE MONTH

BLANDING’S TURTLE RELEASE WORLD GIRAFFE DAY



LET’S
GET

SOCIAL
410,734
Followers

184,898
Followers

So far in 2023, Toronto Zoo social media accounts have

93 MILLION impressions, 5.5 MILLION engagements & over 50 MILLION video views!

52,200
Followers

134,000
Followers

IN TOTAL, TORONTO ZOO SOCIAL MEDIA CHANNELS HAVE

2023 YTD:
44,908,976
Impressions

3,496,976
Engagements

2023 YTD:
43,078,329
Impressions

1,339,007
Engagements

2023 YTD:
4,621,523
Impressions

204,311
Engagements

2023 YTD:
32,352,912
Video Views

551,159
Engagements

Gained over 1.1 MILLION followers • Had over 1 BILLION impressions 

Engaged over 80 MILLION people • Supported over $130,000 in fundraising efforts in the past few years!



•Audience engagement with talks by Zoo staff and volunteers
• Interactive cameras that you control to get close to animals

• 24/7 livestreaming so you can watch non-curated 
animal moments at anytime

• Access to ALL Toronto Zoo cameras
•NEW gold Zoo Membership and all Zoo guests receive a free trial

80% OF ANY SUBSCRIPTION DIRECTLY FUNDS ANIMAL CARE



2023 MEDIA 
HIGHLIGHTS

TOTAL MENTIONS
How many times was the Toronto Zoo mentioned in the news?

• Canada: 9K 
• Global: 14.08K 

AGGREGATE READERSHIP
How many people potentially saw 
the Toronto Zoo 
coverage?

• Canada: 3 BILLION
• Global: 24.65 BILLION

AD EQUIVALENCY
How much would this 
coverage cost on 
traditional media?

• Canada: $7.5 MILLION
• Global: $48.16 MILLION



TORONTO ZOO
ONSITE MEDIA 

EVENTS

CP24
Toronto Star
Rob on the Road (105.9 The Region)
CityNews
CTV

NEW Orangutan Habitat Opening

MEDIA 
PRESENT



E‐MARKETING
PROGRAM

SELLING OUT ZOO EVENTS
E‐marketing is used to help 
sell Toronto Zoo Events. 
Example, “Uncorked” with 
over 40% of sales being 
Membership sales driven 
through e‐marketing!

Current Membership List: 
38,605 Contacts

# of Emails Sent:
2,054,762

Average Unique Open Rate: 69.10%

1,419,789 Individual emails opened

102.61% higher than the average 
overall industries!

Giveaway Stats:
9 Exclusive Member Giveaways
19,407 submissions

MEMBER WELCOME SERIES
Started a welcome series 
for Zoo Members that 
consist of 3 emails 
introducing the benefits, 
perks and conservation 
efforts.

BUILDING LISTS
Building Zoowide lists to 
segment our audiences 
(programs, schools, events, 
general newsletter) to help 
with promoting revenue‐
generating opportunities 
and driving attendance!

RECENT 
ACHIEVEMENTS



TORONTOZOO.COM
2023 HIGHLIGHTS

9 MILLION page views

2 MILLION users in 2023

Integrated online ticket sales directly into the website with dynamic pricing 
improving the user experience.

The top 3 pages on the website 
Tickets, Animals, and Plan Your Visit



SUPPORTING 
CONSERVATION 

SCIENCE INITIATIVES
NEW Orangutan Habitat – Choice and Control

Jane Goodall Act 

Anne Innis Dagg

Science Literacy Week

Reproductive Physiology with white rhinos – Dr. Gaby Mastromonaco



CONSERVATION 
SCIENCE

ADVERTORIAL



ADVERTISING 
CAMPAIGN AND

PARTNERS

Print media partner of 
the Toronto Zoo



ADVERTISING 
CAMPAIGN AND 

PARTNERS
OUT OF HOME (OOH)



Advertising Campaign 



WHAT CAN YOU DO TO 
SUPPORT OUR ZOO’S 

STORYTELLING & 
COMMUNICATION GOALS?

• Follow us (if you aren’t already!) @thetorontozoo

• SHARE our posts with your networks!




