BMO Place — Yonge/Dundas Sighage

Prepared for: Toronto City Council Signage Committee

Presented by: Zip Signs & BMO
Date: March 1, 2024
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Presenter Notes
Presentation Notes
    




Proposed Sign

One illuminated first party roof sign with static copy display.

Located on the roof of the Eaton Centre facing Dundas Square, 38m above grade.
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Rationale Criteria

Approved

Belongs to a sign class permitted in the Sign
District where the premises is located

Is not a third party sign

Does support the Official Plan objectives for
the premises and surrounding area

Does not adversely affect adjacent premises

Does not adversely affect public safety,
including traffic and pedestrian safety.

Is not a sign expressly prohibited by section
694-15B of the Sign Bylaw.
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Refused

X Is not compatible with the development of
the premises and surrounding area

X Does alter the character of the premises
or surrounding area

X Is in the opinion of the Chief Building
Official, contrary to the public interest



Not Compatible With the Development of the Premises & Surrounding Area

The premises is in the heart of the Yonge
and Dundas Square, which is known for the
quantity and variety of signage.

The proposed sign mirrors the H&M roof
sign, this creates consistency on the
premises.
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Not Compatible With the Development of the Premises & Surrounding Area
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This area is full of signage.

Currently there are 12 digital roof signs, 5 static roof signs, 5 digital wall signs, 4
digital pylon signs, and 17 wall signs that are above the 2"d storey

The proposed sign is compatible with the other five static roof signs in the area.

BMO
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Not Compatible With the Development of the Premises & Surrounding Area
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Does the sign alter the character of the premises or surrounding area?

We believe that the proposed sign does not
alter the character. The proposed sign will not
be the largest sign in the area, nor the
brightest.

Since the sign is not a digital screen, it will not
be as eye catching as the other signage.

The proposed sign blends with the
architecture of the building. Simple lines of
channel letters and the support structure
to blend with the skyline behind.

BMO
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Does the sign alter the character of the premises or surrounding area?
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Does the sign alter the character of the premises or surrounding area?
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It is in the opinion of the Chief Building Official that this is contrary to public interest

We believe that the proposed sign is in the interest of the public.

Official Plan Site and Area-Specific Policy #174

Projects will have the following attributes:

Opportunities for view corridors and landmark buildings with building elements such as signage and
architectural treatments that create a focal point and a prominent place within Downtown Yonge Street

BMO
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View Points
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View Points
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It is in the opinion of the Chief Building Official that this is contrary to public interest
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It is in the opinion of the Chief Building Official that this is contrary to public interest
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BMO Place
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Presenter Notes
Presentation Notes
Hello, everyone.
My name is John McNain. I am Chief Operating Officer of BMO’s North American Personal and Business Banking division.
My thanks to the Signage Variance Committee for this opportunity to present our appeal.
I’d like to build on the comments from our partners at ZIP by sharing our perspectives on the importance of BMO’s presence at Yonge-Dundas Square.
You may think of First Canadian Place as BMO’s headquarters and it is … for our Capital Markets and Wealth businesses, and it is also where our CEO has his office. But for our Personal & Business Banking business – the team with employees in branches serving customers across the countries – our headquarters is right here at BMO Place on floors 4 to 7 of what use to be a department store. 
It is where I am today, in a conference room overlooking Yonge-Dundas Square and just below the proposed location of the BMO sign, where the Sears and Eaton’s signage once stood as the prior occupants of this space.  


BMO Place
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Presenter Notes
Presentation Notes
BMO Place is a modern 350,000 square foot space, now home to more than 2,200 BMO colleagues and soon to be 3,200 people once we open the remaining floors. 3,200 people who work, live, and play in the GTA. 3,200 people who eat, shop and socialize at Yonge & Dundas during their lunch hour of after work. 



RD

17

BMO Place Toronto — The Galleria Before and After
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Presenter Notes
Presentation Notes
Transformed from a department store, this space is now a hub of BMO activity. As a Personal & Business Banking team, we stand for helping customers make Real Financial Progress. 




BMO Place
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Presenter Notes
Presentation Notes
This is where we design products and customer experiences, create and deploy digital tools, develop programs such as to welcome Newcomers to Canada and the BMO SmartProgress Financial Education platform to help all of our customer segments such as Indigenous communities and Newcomers. 



BMO Place Toronto — Looking back to our 2018 Launch

Mayor John Tory at 2018 Launch
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Presenter Notes
Presentation Notes
The decision to build our facility at this iconic Toronto location dates back to 2018.
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BMO Place
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Presenter Notes
Presentation Notes
We believed that investing in the downtown core would be good for our business, and good for the people of Toronto. Our vision was realized with the opening of BMO Place last April and later this year we will complete the remaining floors.
Once our training facility opens, BMO Place is where we will train employees from across BMO and host events. For example, we have an annual conference when our leaders from across Canada come together for a few days to set up for the next year – they will be coming to Yonge & Dundas moving forward.   



Supporting Toronto’s Vibrancy
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Presenter Notes
Presentation Notes
BMO Place is attracting thousands of individuals to Yonge-Dundas Square – local employees, employees from across the country, and business partners who visit for meetings. We are creating an important new customer base for the many shops, restaurants and service businesses in the area.
When exiting the subway at Dundas and entering the Square behind me, there is no visible indication of BMO’s Personal & Business Banking Headquarters filled with employees. 
In the same way that Eaton’s and later Sears were once retail anchors at Yonge and Dundas, we’ve become the anchor tenant of the space utilizing it in a different capacity and setting an example of versatile usage. 
Our ask is to receive approval to install a sign up above me to signal BMO’s presence at Yonge & Dundas, foster local pride, and guide visitors as they exit the subway.  


BMO Place — Yonge Street View Before and After

Corporate Real Estate | INTERNAL


Presenter Notes
Presentation Notes
A few points I want to add…
Through BMO Place, we’re also making a significant contribution to the built environment of Yonge-Dundas Square.




BMO Place — Dundas Entry Before and After
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Presenter Notes
Presentation Notes
Our innovative, adaptive reuse of the existing property has revitalized the corner and reflects the modern aesthetic of nearby buildings.




BMO Place Toronto
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Presenter Notes
Presentation Notes
In fact, the design has earned us two prestigious industry awards for workplace innovation and sustainability. 
We believe the high standard we’ve set through BMO Place will inspire future redevelopment in the area.
I’ve shared two ways that BMO is supporting the vibrancy of the downtown core: economic impact and architectural design.




BMO Place Toronto
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Presenter Notes
Presentation Notes
In fact, the design has earned us two prestigious industry awards for workplace innovation and sustainability. 
We believe the high standard we’ve set through BMO Place will inspire future redevelopment in the area.
I’ve shared two ways that BMO is supporting the vibrancy of the downtown core: economic impact and architectural design.




BMO Gives Back

Reach beyond.
Grow the good.

Thank you
$31 million+ raised

BMO 9 ‘ Employee Giving

Good grows here

Driving innovation in research for mental health with CAMH
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BMO Walk so Kids Can Talk in support of Kids Help Phone Driving Progress for an Inclusive Economy: BMO Donates
raises over $3.5M and counting! $1.5M to the UofT Institute for Gender and the Economy

BMO
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Presenter Notes
Presentation Notes
I’d like to add one more: Our philanthropic activities. 
Each year, BMO donates almost $13 million to charities and not-for-profits in the GTA. 
These funds increase access and equity for underserved and minority populations.
They contribute to the city’s thriving arts and culture scene.
And – they drive innovation and foster new ways of thinking that keeps the GTA at the forefront of new research.



Supporting our Neighbour TMU
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Presenter Notes
Presentation Notes
I should note that one of our upcoming investments will directly benefit the Yonge-Dundas neighourhood.
We will soon announce a major donation of $3.5 million to support the Newcomer Workforce and Integration Lab at Toronto Metropolitan University.



“The Yonge Dundas area is characterized by it's vibrant and
dominant signage. Like similar places in New York, London,
Tokyo and elsewhere, it's the dominance of such signage
that defines the place. The proposed BMO sign is in keeping
with that spirit and in our opinion will be additive to the
neighbourhood.”

Rory Macleod — Executive Vice President, Operations
The Cadillac Fairview Corporation Ltd.
Owner CF Toronto Eaton Centre

BMO O
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Presenter Notes
Presentation Notes
In closing, let me say this…
The rooftop sign we have proposed will be aligned with both the energy and aesthetic of Yonge-Dundas Square, and with the scale of BMO’s presence in the area.
To quote our partners at Cadillac Fairview: “The Yonge Dundas area is characterized by it's vibrant and dominant signage. Like similar places in New York, London, Tokyo and elsewhere, it's the dominance of such signage that defines the place. The proposed BMO sign is in keeping with that spirit and in our opinion will be additive to the neighbourhood.”



A Signal of our Commitment
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Presenter Notes
Presentation Notes
From our perspective, having our sign atop BMO Place would not only reflect the bold investments we’ve made in Yonge-Dundas Square…
It would signal our commitment to supporting the local community…
And our pride in revitalizing one of Canada’s busiest commercial districts.
For us, it’s more than a sign, it’s a symbol – and an important one.  
My thanks to the members of the Committee. I would now be happy to answer any questions you may have.
Thank you. 
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