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E-Marketing Performance 

 

 
2.1 Top Performing E-Newsletter and Stats 
These are examples of two of the top performing Member emails that were deployed, and 
accompanying stats.    
 
The first below is the email that was sent out to explain the new Membership Program/structure 
which incorporated a video message to help with clarity of message.   This email elicited an 
extraordinary 96% unique open rate, and a 12% unique click rate (which might not mean a 
lot to everyone, but is unheard of with email marketing data – a testament to the value our 
Members see in our email messages!) 
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The second example above was from our orangutan opening, the Members invitation for a 
special preview.  Unique open rate again was extraordinarily high at 78% with a 3% click rate – 
our Members love orangutans! 
 
 
 

  
 
  

  
 
  
 

 
 
 
 

  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


