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TORONTO'S 2024 VISITOR ECONOMY
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OVERNIGHT VISITORS
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INTERNATIONAL VISITORS
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Five nights in Toronto for less than
£7007? Here's how (flights included)
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Toronto is a city that pulses with culture, energy, and endless possibilities. X4 PriceAgencies -
From vibrant neighbourhoods to stunning waterfronts, it's a destination that

captivates every traveller,

Street West - buurt heeft
z'n eigen sleer.

Geniet aan het water
Huur een fiets of maak
een boottocht naar de

Toronto Island:
witzicht op d



FUTURE EVENTS BOOKED IN 2025

“TOP 6”
EVENT PRODUCTION BY REGION MARKET SEGMENTS

33 Events

‘ * ) 1 Education 5

225,550 Attendance Sport & Esports 5
$604M Economic Impact @ 4 Life Sciences 5
Technology 5

& 13 Food & Beverage 2

Labour 2
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ISHLT 46TH ANNUAL MEETING
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CANADA 2026
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CEMA
SUMMIT

August 2026
Corporate Event

CEMA

SUMMIT
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AUGUST 9-11 | 2026

Marketing Association

1,000+ U.S. corporate
meeting planners




WORLD CUP PARTNERSHIP

0 ToRoNTO

FWC 26 Secretariat
Strategic Public & Employee Communications (SPEC)

MLSE

e All division and agency partners
e International media and tourism engagement
ElE-SBUIgDON NTO e Digital strategy: website/ social media channels (with SPEC)
— e Operations (direct to FIFA): hotel blocks and site visits
e Information sharing and promotion to support local businesses
e Commercial sales partner & project management support

Toronto Stadium capital project and venue operations
Access to BMO Field advertising and in-game activation opportunities

Set overall tournament marketing and communications strategy
Oversee Canada’s host nation and Toronto’s host city responsibilities/ requirements
Approve marketing plans and creative, ensuring efforts align with brand guidelines
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WHAT IS THE DESTINATION

MASTER PLAN?

10-year strategic roadmap for tourism growth
that benefits both visitors and residents

Built with input from 400+ organizations and
many City of Toronto divisions

Informed by research comparing Toronto to
14 major North American cities

Focused on implementation from the start




STEERING COMMITTEE

Sara Anghel - Greater Toronto Hotel Association
Cameron Bailey - Toronto International Film Festival
Kendra Bator - Mirvish Productions

Dolf DeJong - Toronto Zoo

Kathy Haley - Metro Toronto Convention Centre
Pauline Larsen - Downtown Yonge BIA
Stephen Lund - Toronto Global

Roselle Martino - TRBOT

Karen Mazurkewich - GTAA

Kojo Modeste - Pride Toronto

Andrew O’Neil - Oxford Properties

Jennifer Sullivan - MLSE

Pat Tobin - City of Toronto ECD

Andrew Weir - Destination Toronto

George Zegarac - Waterfront Toronto
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